Question #9

Part A:

Please provide a breakdown of tourist and group visits. What
measurements are used to track each?

Part B:

To what extent do you view individual tourism as a driver of increased total
tourism spending?



OURISM is important to the overall spending in the District. Tourism is the second largest industry
after the Federal Government. The following are KEY statistics to prove the importance of tourism to
the city:

e If tourism did not exist in Washington, DC, the District would need to generate an average
of $2,483 in local taxes from each of the 266,407 households in DC, in order to maintain
the current level of tax receipts

e Travel/tourism spending support 76,256 jobs annually (+7.0% from 2010)

e Travel/tourism jobs support $3.06 billion in wages (+8.6% from 2010)

o Domestic spending up 3.8% to $4.43 billion; international spending up 13.4% to $1.60
billion in 2011

e Each DC visitor generates about $329 in expenditures
e Every 242 visitors creates a NEW JOB in DC
e Each visitor creates about $55 in tax receipts, $36 of which goes to local government

e Each visitor generates $163 in wages

e Each visitor adds about $228 to Gross City Product

Tourism is not just about people visiting the city, it is about creating new jobs, providing tax relief to
residents and financial relief to government services.
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l. VISITATION BREAKDOWN

® The following information defines the visitation breakdown for the 17.9 million visitors
(Overseas vs Domestic) reported in 2011.
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® Based on the 17.9 million visitors, there is a consistent spilit of leisure visitors vs business
visitors annually
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e These visitors are equally important to the overall visitor impact.
o Leisure travelers will visit the city during identified need periods: Weekend business,
summer months, winter months and slower holiday periods
o Business travelers will have a higher spend on food/beverage, transportation and hotel
rates as they travel during week days and peak travel periods



