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February 20, 2015

Councilmember Jack Evans, Ward 2
Chairman

Committee on Finance and Revenue
Council of the District of Columbia

1350 Pennsylvania Avenue, NW Suite 106
Washington, DC 20004

Dear Councilmember Evans,

In response to your letter dated January 28, 2015, please find Destination DC’s
responses to the Committee on Finance and Revenue’s performance oversight hearing
questions.

Per your request, we have submitted both a hard copy and an electronic copy of our
responses to your office. Should you or your staff have any further questions, please contact
me or Crispus Gordon lll, at (202) 789-7010.

Regards,

i = r“

Elliott L. Ferguson
President & CEO
Destination DC

Destination DC: the official convention & tourism corporation for Washington, DC
901 7th Street NW, Suite 400 * Washington, DC 20001

ACCREDITED, Destination Marketing Association International 2007 - 2011
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Council of the District of Columbia
The Honorable Jack Evans, Chairman

Committee on Finance and Revenue

FY2014 PERFORMANCE OVERSIGHT HEARING QUESTIONS
February 25, 2014

Presented by:
Elliott L. Ferguson, Il
President & CEO
Destination DC

Committee Members

Councilmember David Grosso, At-Large
Councilmember Kenyan McDuffie, Ward 5
Councilmember Vincent Orange, Sr., At-Large

Councilmember Elissa Silverman, At-Large

Destination DC’s Response to FY2014 Performance Oversight Questions






QUESTION #1

Please provide a list of the Destination DC’s current board
members and executive board. For each member, please
provide the following:

e Name;
e Seat type;
e Whether the member is a District Resident
¢ When the member’s term started and expires; and
e Attendance record for calendar year 2014 and 2015 to
date.

(Please see Attachment 1)

Destination DC’s Response to FY2014 Performance Oversight Questions
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QUESTION #2

Please provide a list of the board’s meeting dates, times, and
locations for FY 2015?

(See Attachment 2)

Destination DC’s Response to FY2014 Performance Oversight Questions
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Destination DC 2015 Board of Directors
Meeting Schedule

Note: Executive Committee members attend both Executive Committee and
Board of Directors meetings. All Executive Committee meetings take

place at Destination DC offices.

EXECUTIVE COMMITTEE

February 23"
4:00 pm (conference call)

April 23™
10:00 am
*New board member nominations &
bylaw revisions

September 3™
10:00 am
*FY2016 Budget Approval

October 22™
10:00 am
*FY2016 Goals Presentation

BOARD OF DIRECTORS

February 26"
10:00 am
*Audit presentation
Ronald Reagan Building and
International Trade Center

May 28"
(Annual Board Meeting)
10:00 am
*VVote on new board members and
bylaw revisions
Location: TBD

September 24"
10:00 am
*Vote on FY2016 Budget
Location: TBD

December 17"
10:00 am
*Vote on FY2016 Goals
Location: TBD

February 2015
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QUESTION #3

Please provide a list of Destination DC members and signature
partners. Please provide a copy of the Member events calendar
for FY2014 and FY2015?

(Please see Attachment 3)

Destination DC’s Response to FY2014 Performance Oversight Questions
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QUESTION #4

Please provide an organizational chart and current Schedule A
or its equivalent. Please provide name, title or position
description, position status, and salary and benefit information
for each employee. Please also include a complete, up-to-date
organizational chart for each division within the agency (if
applicable) and an explanation of the roles and responsibilities
for each division and subdivision.

e Please include a list of the employees (name and title)
for each subdivision and the number of vacant
positions.

e Please provide a narrative explanation of any
organizational changes made during the previous
year.

¢ Please provide a complete, up-to-date position listing
for your agency, which includes the following
information:

o Title of position;

o Name of employee or statement that the position
is vacant, unfunded, or proposed;

o Date employee began in position;

o Salary and fringe benefits, including the specific
grade, series, and step of position; and

o Job status
(continuing/term/temporary/contract).

Please list this information by program and activity

(Please see Attachment 4)

Destination DC’s Response to FY2014 Performance Oversight Questions
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QUESTION #5

Please provide the following:

e Alist of all employees who receive cellphones, personal
digital assistants, or similar communications devices at
agency expense;

e Alist of all vehicles (year, make, model) owned, leased
or otherwise used by the agency and to whom the
vehicle is assigned. Please include lease amount (if
applicable) and date the lease expires;

(Please see Attachment 5)
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Home Department Desc - Check

Job Title

Monthly Cell Phone Reimbursment

Payroll Name

Employee Type

Convention Sales & Services

Executive Sales Coordinator

50.00

Petrelli, Michelle Jeanette

Full Time Regular

Convention Sales & Services Int'l Convention Development Coordinator |50.00 Carmody, Clare Hogan Full Time Regular
Marketing & Communication Digital Marketing Specialist 50.00 Goodman, Grace Full Time Regular
Marketing & Communication Marketing Specialist 50.00 Blunt, Victoria Full Time Regular
Marketing & Communication Research Analyst 50.00 Thompson, Kathryn Elizabeth  [Full Time Regular
Partnerships & Alliances Dual-Department Assistant §0.00 Hansen, Dana Full Time Regular
Partnerships & Alliances P&A Specialist 50.00 Williams, Andrea Full Time Regular
Tourism Tourism/Visitor Services Coordinator 50,00 Vacant Full Time Regular
Convention Sales & Services Conference Services Manager 80.00 Gilmore, Tabatha Full Time Regular
Convention Sales & Services Convention Sales Manager 80.00 Rittenberg, Alison Full Time Regular
Convention Sales & Services Convention Sales Manager 80.00 Fernandez, Sharmane Full Time Regular
Convention Sales & Services Convention Sales Manager 80.00 Nearing, Dana Justin Full Time Regular
Convention Sales & Services Convention Services Asst. 80.00 Akpovi, Oteri Full Time Regular
Convention Sales & Services Convention Services Mar. 80.00 Doherty, Allison Anne Full Time Regular
Convention Sales & Services Convention Services Mar. 80.00 Russell, Monique M Full Time Regular
Convention Sales & Services Corporate Sales Manager 80.00 Kincaid, Eric Full Time Regular
Convention Sales & Services Executive Mestings Manager 80.00 Sklencar, John Full Time Regular
Convention Sales & Services National Sales Manager 80.00 Soto, Michelle C Full Time Regular
Convention Sales & Services National Sales Manager 80.00 Jackson, Michael Full Time Regular
Convention Sales & Services National Sales Manager 80.00 Umansky, Nancy E Full Time Regular
Canvention Sales & Services Sr. Manager In House Group 80.00 Dietel, Sydney Alexandra Full Time Regular
Convention Sales & Services Sr. National Sales Manager 80.00 Gardner, Caroling Full Time Regular
Finance & Administration Admin. Services Mar. 80.00 Cavness, EvelynR Full Time Regular
Finance & Administration Business Applications Manager 80.00 Kim, Hyejurg Hannah Full Time Regular
Finance & Administration HR Manager 80.00 Williams, Bryan Full Time Regular
Finance & Administration Systems Engineer 80.00 Morgan Jr, Calvin G Full Time Regular
Marketing & Communication Content Marketing Manager 80.00 O'Connor, Andrew Maximilian  |Full Time Regular
Marketing & Communication Int') Media Relations Mar. 80.00 Malone, Alicia Jan Full Time Regular
Marketing & Communication Media Relations Manager 80.00 Gibbs, Katherine Full Time Regular
Marketing & Communication Production Manager 80.00 Richards, Ashley E Full Time Regular
Marketing & Communication Sr. Marketing Events Manager 80.00 King, Yvonne Full Time Regular
Marketing & Communication Sr. Mar, Digital Mkting & Wesite Ops 80.00 Kleiner, Daniel N Full Time Regular
Partnerships & Alliances P&A Manaoger 80.00 Lyman, Kirsten Ashley Full Time Regular
Partnerships & Alliances P&A Sales Associate 80.00 Ibrahim, Bakari Full Time Regular
Partnerships & Alliances P&A Sales Manager 80.00 Cai, Vicki Full Time Regular
Partnerships & Alliances Sr. P&A Marketing Mgr 80.00 Taaffe, Megan Full Time Regular
President's Office Executive Assistant 80.00 Muth, Catherine Full Time Regular
Registration Services Registration Manager 80.00 Awosika, Olufunke Mary Full Time Regular
Tourism International Sales Manager 80.00 Ly, Yi Full Time Regular
Tourism Sports Development Manager 80.00 Hamm, Lawrence Full Time Regular
Tourism Sr. Intl Tourism Sales Manager 80.00 Sirtori, Letizia Full Time Regular
Tourism Tourism Services Manager 80.00 Hill, Lindsay Maria Full Time Regular
Visitor Services Visitor Services Manager 80.00 Blake, Kova Full Time Regular
Convention Sales & Services Director Convention Sales Full Melissa Riley Full Time Regular
Convention Sales & Services Director Convention Services Full Waldroup, Dianna Full Time Regular
Convention Sales & Services Sr. Manager International Sales Full Tishevskaya, Larissa Full Time Regular
Convention Sales & Services VP Sales and Services Full Burt Jr, Ronnie Full Time Regular
Finance & Administration VP Finance & Admin Full Kim, Jeong H Full Time Regular
Marketing & Communication Creative Director Full Perkins, Marquis LaSelle Full Time Regular
Marketing & Communication Director of Communications Full Sarah Maciejewski Full Time Regular
Marketing & Communication VP Marketing & Communications Full McClain, Robin Alani Full Time Regular
Partnerships & Alliances VP Partnerships & Alliances Full Gudenberg, Bruce G Full Time Regular
President's Office President/CEQ Full Ferguson, Elliott L Full Time Regular
President's Office Special Asst to the President Full Gordon, Crispus Full Time Regular
Tourism VP Tourism & Visitor Services Full Belpulsi, Theresa M Full Time Regular
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QUESTION #6

Please provide budget information showing your agency’s
approved budget and actual spending, by division, for FY14 and
FY15, to date. In addition, please describe any variance
between fiscal year appropriations and actual expenditures

(Please see Attachment 6)

Destination DC’s Response to FY2014 Performance Oversight Questions
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QUESTION #7

How many of your employees are District residents?

Employee Breakout 1/5/2015

Employees DC residents: 94
F/T=27
P/T=67

Total Employees: 187
F/T=66
P/T=121

F/T:27/66=41%
P/T:67/121=55%

F/T:27/187=15%
P/T:67/187=36%
Total 94/187=51%

Destination DC’s Response to FY2014 Performance Oversight Questions






QUESTION #8

In the Fiscal Year 2013 budget and subsequent budgets, I have
advocated for and received millions of additional dollars for
your budget. Are you able to assess the benefits of these
additional dollars? My goal is to continue to allocate more
funding to organizations such as yours that create several new
dollars in tax revenue for each tax dollar we invest. Can you
track the following metrics, or suggest other data points that
would indicate the value of these dollars?
e How many additional room nights are attributable to
this new funding?
e How many additional trips are attributable to this
new funding?

The additional budget allocation for marketing of $3 million for FY2014 requires
an ROI study, which was conducted by Destination Analysts, an independent
research company. (Full report attached.) The results included the following:

Destination DC Investment - $3.0 million

Gross incremental visitor spending generated - $98.4 million

Overall ROI (Incremental visitor spending/DDC investment) - 32.8/1
Incremental tax revenue generated for Washington, DC - $7.6 million

Tax ROI (Taxes generated/DDC investment) - 2.54/1 (In terms of tax revenue, the
DC Cool spring/summer advertising campaign produced a strongly positive ROI for
the District of Columbia of 2.54: 1. This is $0.77 more per $1 invested than the
successful 2013 campaign.

Washington, DC visitors who were influenced by the advertising to make their trip
were not only much likelier to stay overnight in Washington, DC than those whose

Destination DC’s Response to FY2014 Performance Oversight Questions






trip was not motivated by the ads (64.4% vs 48.3%), but were also much likelier to
stay in a Washington, DC hotel (53.3% vs 38.9%).

The FY2014 advertising campaign creative inspires significant interest in visiting
Washington, DC. Nearly four in ten survey respondents said that the advertising
made them more likely to visit Washington, DC in the next year.

lllustrating the impact of the campaign on those exposed to it, 95.5% of
Washington, DC visitors who recalled the advertising report that the
advertisements were either “Important” or “Very important” to their ultimate
decision to visit Washington, DC.

The following factors combined to contribute to the 2014 advertising campaign’s
strong, increased ROI to Washington, DC:

e Three in ten survey respondents recalled at least one of the campaign
ads—the highest recall rate ever recorded in this study

e Strong performance by all campaign media, particularly television for high
recall and digital for efficiency
e Visitors influenced by the ads stayed overnight in Washington, DC and in

Washington, DC hotels at a higher rate than those who were not influenced
by the ads

e Positive consumer response to the ad creative

(Please see Attachment 7 for further information)

Destination DC’s Response to FY2014 Performance Oversight Questions
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Introduction

Project Overview

This report presents the findings of an advertising effectiveness and return on investment
study conducted by Destination Analysts, Inc. on behalf of Destination DC, the organization
charged with marketing the District of Columbia as a global convention, tourism and special
events destination. The primary objective of this study was to develop an understanding of the
reach and impact of the organization’s 2014 Spring and Summer advertising campaigns. These
campaigns ran between February and September 2014 and consisted of $3.0 million in media
placement in television, print, radio, outdoor and online, as well as guerilla marketing via The
Today Show. The campaign was additionally supported by an ongoing and extensive public
relations outreach to gain earned media value for Washington, DC.

Research Objectives

As was done to evaluate four previous advertising campaigns on behalf of Destination DC,
Destination Analysts executed a research plan to gather data to:

1. Evaluate the 2014 campaign’s reach

e Measure brand awareness (unaided/aided)

e Develop advertising awareness and recall metrics (aided)

e Examine the impact of the campaign on travelers’ perceptions of Washington, DCas a
travel destination

e Evaluate the campaign’s impact on travelers’ likelihood to visit Washington, DC

Destination Analysts, Inc. 3



2. Calculate Return on Investment

e Measure incremental visitation and spending generated as a result of the campaign
(i.e., the total number of visitors that traveled to the District of Columbia, the total
number of hotel room nights generated and the total additional in-market spending
generated)

e Estimate the incremental tax revenues generated by the campaign

e Gather information on traveler behaviors including data such as trip length, reasons for
visit, place of stay, in-market expenditures, etc.

3. Provide Destination DC with conclusions relative to the campaign’s strategy, effectiveness
and options for future refinements.

e Evaluate the effectiveness of media options
e Compare the results to previous advertising effectiveness/ROI studies

Methodology

To maximize efficiency and reliability, as well as consistency with past studies, an online survey
methodology was again chosen.

Given the reach of the media, the goals of this research require that a large survey sample be
collected from across the Eastern United States and parts of Canada. In addition, large
subsamples from residents of each of the metropolitan areas targeted by the advertising
campaigns were desired.

Survey sampling mirrored the advertising campaign, which focused on attracting visitors from
five key metropolitan areas: Boston, MA, New York City, NY, Philadelphia, PA Richmond, VA
and Toronto, Canada. However, the reach of the program clearly went well beyond the
boundaries of these metropolitan areas. As a result, this study measures the effects of the
campaign on travelers living across the broader East Coast, including fourteen Eastern states’.

! “*Other East Coast" areas include all residents (outside the four DMAs studied) of Massachusetts, Rhode Island,
Connecticut, New York, New Jersey, Pennsylvania, Delaware, Maryland, West Virginia, Ohio, Virginia, North Caroling,
South Carolina and Georgia.

Destination Analysts, Inc. 4



As in past years, Destination Analysts contracted with a trusted sample provider—Survey
Sampling International, who maintains one of the largest global research panels—to reach out
to its panel for survey collection. A survey invitation was sent to a randomly-selected sample
of residents from the five selected Designated Market Areas (DMA)? and to a randomly-
selected representative sample of residents in the other target states along the East Coast.
Again, to be able to reliably evaluate the campaign’s effectiveness in reaching residents of the
targeted metropolitan areas, a robust survey sample was required. The chart following shows
the number of completed surveys gathered in each of the target geographies.

Confidence Interval
Overall Sample Size | (95% Confidence

Level)
New York DMA 699 +/-3.7%
Philadelphia DMA 703 +/-3.7%
Richmond DMA 708 +/-3.7%
Boston DMA 701 +/-3.7
Toronto DMA 699 +/-3.7%
Other East Coast areas 1109 +/-2.9%
Total 4619 +/-1.4%

Weighted Data

As the sampling plan used in this project targeted specific sample quotas in each of the five
metropolitan areas, the raw data is not representative of the overall population of residents of
the larger area of study. As a result, all data presented in this report is weighted to reflect the
actual resident populations in the geographic areas studied.

The remainder of this report presents the study’s findings. The most critical of these—
including visitor spending and ROI estimates—are highlighted in Section 4, while complete
findings for all survey questions follow in Section 5.

2 Nielson Media Research defines what are called “Designated Market Areas “(or DMA), which are generally a group of
counties in which the commercial TV stations in the geographic area achieve the largest audience share. This is a non-
overlapping geography used for planning, buying and evaluating audiences across various markets.

Destination Analysts, Inc. 5



Quick Facts:

The profile below shows a summary of the study’s key descriptive statistics and findings.

2008 2009 2010 2013 2014
Unaided interest in visitation to
Washington, DC for Urban Leisure Travel: 10.5% 9.6% 9.7% 9.6% 10.5%
TSt e utrerof Cobmik intheil] 15 63 16.2% 15.0% 19.4% 17.7%
Gross incremental travel ratio: 8.1% 9.0% 9.2% 13.0% 8.6%
Visitor spending in the District of 553.4 $58.8 552.0 580.2 598.4
Columbia generated by the campaign: million million million million million
Overall Return on Investment per dollar
B $40.00 $48.00 $35.00 $26.72 $32.80
I:?:Turr?\ﬁ::]esgenermd forthe District of | ¢ 3 7 million | $4.2 million | $3.6 million | $5.3 million | $7.6 million
Tax Return on Investment per dollar
it $2.79 $3.40 $2.53 $1.77 $2.54
Percent of visitors staying overnight
inside the District of Columbia: 44.9% 49.4% 43.4% 51.8% 54.6%
Percent of visitors staying overnight in
District of Columbia hotels: 35.7% 40.7% 25.6% 31.2% 36.3%
Recall of print ads (aided): 14.2% 14.8% 14.3% 14.4% 12.6%
Recall of digital display ads (aided): 8.1% 5.9% 9.8% 12.7% 13.0%
Recall of digital video ads {aided): n/a 6.5% 5.8% 8.2% 10.7%
Recall pop-up event/live TV event (aided): n/a n/a n/a 10.8% 23.2%
Recall of TV ads (aided): 5.8% n/a n/a n/a 13.2%
Recall of outdoor ads (aided): n/a n/a 12.2% n/a 20.2%
Recall of radio ads (aided): n/a n/a n/a 8.2% 10.8%
Recall of any ad (total, aided): 19.0% 20.6% 20.2% 24.1% 30.8%
et e, et aricles sbout 12.5% 12.8% 14.0% 13.8% 17.3%
Recall of leisure travel TV features about 11.7% 11.7% 12.2% 12.1% 17.1%

Washington, DC:

Percent agreeing that the advertising

"effectively” or "very effectively”
portrayed Washington, DC as a place they 60.4% 59.0% 50.1% 68.7% 66.6%

would want to visit for leisure:

Percent who feel the advertising makes

them more likely to visit Washington, DC 27.0% 24.8% 23.1% 33.3% 37.7%

in the next 12 months:
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Executive Summary

This study presents measurements of the reach and impact of Destination DC's 2014 Spring and
Summer marketing and advertising campaigns. This $3.0 million marketing effort ran between
February and September 2014. To conduct this study, an online survey was used to collect a large
sample from adult residents across the Eastern United States and parts of Canada. In total, 4,285
completed surveys were collected. As the sampling plan used in this project targeted specific
sample quotas in each of the campaign'’s five targeted metropolitan areas, the data was weighted
so that the results presented here accurately reflect the overall population of the larger area of
study. In the Executive Summary following, the key findings from this study are outlined in brief.

Overall Campaign Effectiveness & ROI

¢ In total, the advertising campaign generated 115,802 incremental trips, 54.6 percent of
which were taken by visitors who stayed overnight somewhere inside the District of
Columbia (in hotels or as guests in private residences). Of the remaining 45.4 percent of
trips, these incremental visitors stayed outside the District and took day trips into the city. In
total, these two groups spent $80.0 million inside the District of Columbia during the period
of study.

e Visitors staying in District of Columbia hotels were responsible for 68.1 percent of total
incremental visitor spending (or $67.0 million). Visitors staying in other locations (District
of Columbia private homes and/or anywhere in the suburbs) spent $31.3 million in the
District of Columbia, or 31.8 percent of the total.

¢ The amount of taxes generated directly for the District of Columbia government from the
campaigns is estimated to be $7.6 million. The significant majority of the District of
Columbia’s tax revenue from the campaign (approximately $3.3 million) came from the 14.5
percent hotel tax and 10 percent restaurant tax.
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Survey Findings

The television programs and networks incorporated into the advertising campaign are
strongly consumed in this region. Survey respondents were shown a list of television
networks and programs that campaign efforts appeared on, and then were asked to select
those which they recall watching in the past year. Both ABC's Good Morning America and
NBC's The Today Show are popular amongst regional residents, with half of respondents
reporting watching these programs at least once in the last 12 months. About one third
reported watching ESPN2 (33.7%). CBS W-USA and the Tennis Channel were watched by
17.5 and 9.0 percent, respectively. (Figure 5.1, Page 28)

Travel, lifestyle and local magazines continue to be popular amongst regional residents,
with nearly 60 percent reporting having read at least one of the magazines on the
campaign media schedule. Survey respondents were shown a list of the magazines the
campaign advertising ran in and were asked to select those which they recall reading or
looking through in the past year. Nearly 60 percent reported having read at least one of the
magazines on the campaign media schedule. The most read amongst the magazines in the
campaign were Southern Living (20.4%), Food & Wine (20.0%) and/or Travel + Leisure
(19.6%). (Figure 5.2, Page 29)

The social network, Facebook, was the most utilized of the online media tested, followed
by online travel agencies. Survey respondents were also shown a list of websites that the
campaign’s digital advertising ran on, and asked which ones they visited at least once in the
past 12 months. More than two-thirds of respondents said they had visited Facebook at
least once in the past year (68.0%). Online travel agencies were the next most popular sites,
with significant percentages of the studied population visiting Expedia.com (40.1%),
Travelocity.com (33.2%) and Orbitz.com (24.2%). About one in five visited The New York
Times website, NYTimes.com (19.4%). (Figure 5.3, Page 30)

Google search was used by over ninety percent of regional residents. As the campaign
included paid search, survey respondents were then asked which search engines they had
used in the past year. Survey findings continue to reflect Google’s search market
dominance, with over ninety percent of survey respondents saying they had used this
search engine in the last year. Although second to Google, Yahoo!’s search engine was used
by 47.1 percent of respondents. Microsoft’s search tool, Bing, was used by 40.9 percent of
respondents in the past year. In total, 98.0 percent reported using at least one of these
search engines. (Figure 5.4, Page 31)

Given the nature of this media, radio had a more limited potential reach. The advertising
campaign included radio spots in the Atlanta market. Fewer than 5 percent of the Georgia
residents surveyed reported having listened to any of the three radio stations tested. (Figure
5.5, Page 32)
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Nearly a quarter of regional residents studied visited Times Square during the summer of
2014. Asthe campaign included an outdoor video ad that played in New York City’s Times
Square during the summer, survey respondents were asked if they had visited Times Square
at any point in July, August, and/or September 2014. In total, 22.3 percent of survey
respondents reported visiting Times Square within that three-month period. (Figure 5.6,
Page 33)

The U.S. East Coast and Toronto residents surveyed took an average of 2.7 leisure trips in
the past year. While 23.2 percent took no leisure trips, and 18.4 percent took only one trip,
a majority of adults living in the area of study travels multiple times for leisure each year
(58.4%). This population area continues to represent an opportune environment to market
Washington, DC as an option for one or more of these trips. (Figure 5.7, Page 34)

Although unaided awareness and consideration of Washington, DC as an urban leisure
travel destination remains strong, New York City continues to represent D.C.’s biggest
competition for those travelers seeking this type of experience. To understand
Washington DC’s competitive landscape, survey respondents were asked to assume they
wanted to take a trip within the United States to an urban destination that offers great
hotels, dining, shopping, entertainment, outdoor activities and other unique experiences
and then list the four destinations that first came to mind. By a significant ratio, New York
City was viewed as the strongest travel brand offering this type of destination experience,
with 37.0 percent listing it as one of the cities that first came to mind. The second tier of
cities— comprised of Boston(13.6%), Las Vegas (12.8%), San Francisco (12.2%), Miami
(12.1%), Chicago (12.0%), and Los Angeles (11.9%)—were written in by similar percentages
of respondents. Similar to 2013 (9.6%), 10.5 percent of survey respondents said that
Washington, DC was one of the top four U.S. cities that they would think of for this type of
experience. (Figure 5.8, Page 35)

Washington, DC continues to capture a significant share of regional visitor traffic. Those
survey respondents who reported having traveled at least once for leisure in the past year
were then presented a list of cities and asked which they had visited in the last twelve
months. As in previous years, New York City was the top regional destination, with 30.5
percent of regional residents having visited the city in the past year, followed by Orlando, FL
(18.1%) and Philadelphia, PA (18.0%). Washington, DC—the fourth most visited regional
destination—continues to capture a significant share of regional visitor traffic as well, with
17.7 percent having traveled to the city in the previous 12 months. To explore how
Destination DC may want to partner with some Western destinations for international
marketing efforts, San Francisco, Seattle and Portland were tested this year. San Francisco
was the most visited amongst these Western destinations (6.4%). (Figure 5.9, Page 36)

Regional Washington, DC visitors took an average of 2.1 trips to the city. Those that
reported visiting the District of Columbia for leisure in the past year were asked how many
such trips to the city they made. While the majority of survey respondents said they took
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just one leisure trip to the District of Columbia (55.2%), over 40 percent took multiple trips
to the city for leisure. (Figure 5.10, Page 37)

Visitation to Washington, DC amongst regional residents was at its lowest point in
February (9.2%) and highest in April (21.8%) and July (20.6%) 2014. These findings are
similar to those in previous years. (Figure 5.11 Page 38)

Visiting friends and relatives (VFR) and weekend getaways are significant tourism drivers
to Washington, DC amongst Eastern regional travelers. Respondents visiting Washington,
DC in the past year were asked the primary purpose of their most recent leisure trip to the
city. The most common response to this question is “visit friends or family” (30.3%). This
was followed by one in four respondents who came to Washington, DC for a "weekend
getaway" (24.9%). Nearly one in five characterized their trip as a “vacation” (18.6%).
Similarly, 18.3 percent reported visiting Washington, DC to “attend an event” (18.3%).
(Figure 5.12, Page 39)

With a significant number of regional Washington, DC visitors coming to the city for a
weekend getaway, vacation or special event/festival on their most recent trip, the
greatest proportion of visitors stayed overnight and in paid accommodations (56.1%).
With 30.3 percent reporting coming to Washington, DC specifically to visit friends and
family, a similar percent (28.2%) stayed overnight at the residence of a friend or family
member. One fifth (20.2%) of regional District of Columbia visitors were on a day-trip (or
just passing through) and thus did not require lodging. (Figure 5.13, Page 40)

Regional overnight visitors to the Washington, DC area are likeliest to stay in paid
accommodations in the city. Those who stayed overnight in the Washington, DC area
during their most recent trip were asked the location(s) of where they stayed overnight.
Over half of regional overnight visitors stayed in accommodations within the District of
Columbia (54.6%). Of those that stayed outside the District, northern Virginia continued to
be a more popular lodging destination than southern Maryland (35.4% vs. 19.0%). (Figure
5.14, Page 41)

The typical regional District of Columbia visitor surveyed spent an average of 3.6 days
within the metropolitan area. As regional residents don’t generally have to travel extensive
distances to visit Washington, DC—and the reported purpose of many of these trips was for
weekend getaways, to visit friends and family, or to attend an event—this may warrant
shorter trips. (Figure 5.15, Page 42)

The District of Columbia captures a significant portion of regional visitors’ overall trips. Of
the 3.6 days typically spent in the metropolitan area, on average, 3.0 of those days were
spent inside the District of Columbia. (Figure 5.16, Page 43)

Washington, DC visitors who stayed overnight in paid accommodations (such as a hotel or
motel) reported spending $755.18 per day in the city on average. The largest proportions
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of this spending were on lodging” ($240.65) and restaurants & dining ($147.91). (Figure
5.17, Page 44)

Visitors who did not stay in paid accommodations in the District of Columbia spent an
average of $344.16 per day in the District of Columbia. This spending was largely on
restaurants & dining ($132.27), retail purchases ($67.40) and entertainment ($51.67).
These visitors spent less overall and on each individual spending category than their
counterparts who stayed in District of Columbia hotels/motels. Given this disparity in
average spending, the survey findings continue to show that Destination DC can maximize
in-market visitor spending generated through its marketing efforts by motivating visitors to
stay in District of Columbia hotels. (Figure 5.18, Page 45)

Reported visitor spending covered 2.2 persons on average. This makes the mean per-
person, per day spending represented by regional District of Columbia hotels guests
$343.26, and $156.44 for those who did not stay in paid accommodations within the
District. (Figure 5.19, Page 46)

58.2 percent of regional Washington, DC visitors also spent time in northern Virginia
and/or southern Maryland on their most recent Washington, DC trip. (Figure 5.20, Page
47)

The District’s surrounding areas maintain economic benefits from Washington, DC
tourism. Those visiting northern Virginia and/or southern Maryland during their
Washington, DC trip were then asked how much in total they spent while in this area(s). Ifa
respondent indicated that they stayed in paid accommodations in one of these suburbs,
they were asked to specifically breakout their total spending on lodging. These suburban
hotel guests spent an average of $319.93 (in total) in northern Virginia and/or southern
Maryland during their trip. (Figure 5.21, Page 48)

The typical regional District of Columbia visitor had 2.7 people in his or her travel party. By
far, the greatest proportion of visitors was traveling with just one other person (47.3%).
40.7 percent were in groups of three or more, while just 12.0 percent visited Washington,
DC solo. (Figure 5.22, Page 49)

The vast majority—70.9 percent—of regional District of Columbia visitors are traveling
with just adults. While Washington, DC is primarily an adult destination, the city does,
however, attract an important share of the region’s family travel market. 29.1 percent of
visitors had at least one child in their party. (Figure 5.23, Page 50)

For regional travelers, interest in Washington DC's famed monuments and museums (and
many of them free), and its historical significance continue to be the most important
motivating factors in choosing the destination. Survey respondents were asked to select
(from a list) the factors that were important to their decision to make their most recent visit
to the city. The most commonly selected factors were "museums" (56.0%), “monuments”
(49.6%), “historical attributes” (45.8%) and “free attractions" (44.3%). Interestingly, nearly
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forty percent named “something appealing is always happening” as one of the primary
reasons they chose to visit Washington, DC. DC's authentic vibe (31.5%) and food scene
(30.7%) was important to almost one-third of regional visitors surveyed. (Figure 5.24, Page
51)

Over 60 percent or regional residents feel they are at least “somewhat familiar” with the
District of Columbia as a leisure travel destination. All survey respondents were asked how
familiar they are with Washington, DC as a place to visit for leisure. 21.3 percent describe
themselves as “very familiar,” while 42.5 percent say they are “somewhat familiar.” About
one-in-five regional residents feel they are “not at all familiar” with D.C. (Figure 5.25, Page
52)

Washington, DC continues to enjoy a high degree of potential to attract regional travelers
to visit the city for leisure in the coming year. Half of survey respondents (49.2%) say they
have at least some likelihood to visit Washington, DC in the next twelve months, with one-
in-ten saying they will “certainly visit.” (Figure 5.26, Page 53)

Unaided recall of Washington, DC advertising amongst regional residents grew compared
to past campaigns. 19.6 percent of survey respondents said with certainty that they
recalled seeing an ad for leisure travel to Washington, DC in the past 12 months, up from
16.5 percent in 2013. 19.9 percent thought they “maybe” had. 60.4 percent felt they did
not see any of these advertisements. (Figure 5.27, Page 54)

Unaided recall of Washington, DC tourism advertising is primarily recollected in television,
followed by magazines and online media. Respondents who said they recalled seeing
advertising for leisure travel to Washington, DC in the past year were asked to select the
media in which they had seen this advertising. Survey respondents were likeliest to cite
seeing Washington, DC travel advertising on television (51.3%), magazines (48.6%) and/or
online on their desktop, laptop or tablet (42.9%--comparatively, 22.1% recalled seeing
Washington, DC advertising on their mobile device). Given these results, regional residents
were likely to have been exposed to Washington, DC tourism messages across multiple
media. (Figure 5.28, Page 55)

In total, 12.6 percent recalled seeing Destination DC’s ads in magazine. Respondents were
shown the print ads that comprised the campaign and asked whether they had seen the ads
in any magazines in the past year. 12.6 percent recalled seeing these magazine ads (down
from 14.4% total print recall in 2013; however, the 2013 also included newspaper
advertising). In years past, of the campaign media tested in the survey, print had the
highest recall, however print was mildly surpassed by television and digital ads in 2014—
which also cover wide geographic areas. Nevertheless, print still maintained high levels of
unaided recall, with 48.6 percent saying they saw a Washington, DC leisure ad(s) in a
magazine. (Figure 5.29, Page 56)
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Similarly, penetration by the campaign's television advertisements reached 13.2 regional
residents. When shown the ads that ran on television, 13.2 percent of survey respondents
said they recall having seen them. (Figure 5.30, Page 57)

Digital display ad recall neared television ad recall. Respondents were shown the digital
display advertisements used in the campaign and were asked if they had seen these ads
anywhere online. 13.0 percent said they had in fact seen these ads online, up slightly from
12.7 percent in 2013 and 9.8 percent in 2010. (Figure 5.31, Page 58)

One in ten regional residents recall seeing the campaign’s digital video ad. Respondents
were shown the DC Cool digital video advertisement and asked if they had seen this ad
anywhere online. 10.7 percent said they recalled seeing the video online in the past year.
(Figure 5.32, Page 59)

Given the high consumption of these show amongst the studied population and its
national reach, the morning show “stunts” had the highest recall of all of the different
media tested (23.2%). Respondents were shown images of the stunts on The Today Show
and Good Morning America promoting DC is Blooming and asked if they had recalled seeing
this promotion on either of these shows. Nearly one in four respondents said they had seen
this effort. (Figure 5.33, Page 60)

One in five of New York City metropolitan area residents and visitors recalled having seen
the campaign’s outdoor video ad in Times Square. Respondents who live in New York, New
Jersey and Connecticut and anyone who visited Times Square in July, August or September
2014 were shown another DC Cool video advertisement that was displayed in New York
City’s Times Square. 20.2 percent of this group recalled the ad. (Figure 5.34, Page 61)

Approximately one in ten Georgia residents recalled the radio advertisements that ran in
the Atlanta market. Respondents who live in Georgia (where the radio spot ran) were
asked to listen to the campaign's radio advertisement and asked if they had heard the
advertisement. 10.8 percent of respondents said they had heard the ads (up from 8.2
percent in 2013). (Figure 5.35, Page 62)

The advertising creative is effective at positioning Washington, DC as an attractive leisure
destination. After viewing the major creative components of the campaign, respondents
were asked how effective the ads are in portraying Washington, DC as a place they would
enjoy visiting for leisure reasons. As was also seen in the 2013 campaign, two-thirds of
survey respondents (66.6%) felt that the 2014 campaign creative is “effective” or “very
effective” in portraying Washington, DC as a place they would enjoy visiting for leisure. Only
8.8 percent felt that this year’s advertising was “ineffective” or “very ineffective” towards
this objective. (Figure 5.36, Page 63)

The 2014 advertising campaign best communicates that Washington, DC is a destination
that offers a lot to see and do, with exciting nightlife and culinary/dining options.
Destination DC’s consumer advertising campaign had several messaging goals that it was
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tasked with accomplishing. Survey respondents were asked to use a scale to rate how
effective the advertising was overall in portraying Washington, DC in the ways that the
campaign intended. As with previous campaigns, there was the most agreement that the
2014 campaign advertising effectively portrayed Washington, DC as “a place with lots to see
and do” (74.2%, compared to 76.9% in 2013 and 64.3% in 2010). To a greater degree than
in 2013, the ads also effectively presented Washington, DC as “a place with exciting nightlife
options” (73.5% vs 66.2%) and “a place with a vibrant food and dining scene" (71.9% vs
66.7%). (Figure 5.37, Page 64)

Over a third of respondents (37.7%) felt that the ads made them more likely to visit
Washington, DC. This is up from 33.3 percent in 2013 and 23.1 percent in 2010. Only 5.1
percent said the ads had a negative effect on their likelihood to visit, while 7.92 percent
were unsure. The remaining half said they were “Unchanged. | am not more or less likely to
visit Washington, DC for leisure in the next 12 months.” (Figure 5.38, Page 65)

The advertising was motivational to a significant proportion of regional Washington, DC
visitors. Those survey respondents who reported having made at least one trip to the
District of Columbia in the past year and who recalled seeing at least one of the ads were
asked if the ad or ads they saw had in any way influenced their decision to visit Washington,
DC. Half of these persons (49.9%) reported that the advertising did indeed influence their
decision to visit the District of Columbia. This figure increased from 44.2 percent in 2013
and 43.6 percent in 2010. (Figure 5.39, Page 66)

Amongst those exposed to it, the advertising plays an important role in the ultimate
decision to visit Washington, DC. Those survey respondents who reported having made at
least one trip to the District of Columbia in the past year and who recalled seeing at least
one of the ads were asked how important the advertising was to their decision to visit
Washington, DC. lllustrating the impact of the campaign on those exposed to it, nearly all
respondents report that the advertisements were either “Important” or “Very important” to
their ultimate decision to visit Washington, DC (95.5%). (Figure 5.40, Page 67)

The campaign was effective at reaching people in the top of the travel planning funnel.
Those survey respondents who reported having made at least one trip to the District of
Columbia in the past year and who recalled seeing at least one of the ads were asked at
what point in their destination decision process they were in when they saw this
advertising. 44.9 percent report having been at a point of potential influence, meaning
they had not already made up their mind to visit Washington, DC when they say the
advertising. (Figure 5.41, Page 68)

Public relations efforts to generate earned media for Washington, DC were realized
further in 2014 compared to previous years. As the campaign was supported by public
relations outreach efforts to get Washington, DC covered in the press, survey respondents
were asked if they had seen articles (either digitally or in print) and/or features on
television, about leisure travel to Washington, DC in the past year. 17.3 percent said that
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they had seen an article (up from13.8% in 2013) and 17.1 percent reported having seen a
feature on television (up from 12.1% in 2013). (Figures 5.42 and 5.43, Pages 69 and 70)

e In total, 50.8 percent or regional residents said they were “likely” or “very likely” to
recommend Washington, DC as a place to visit for leisure. This is up from 45.3 percent in
2013. Another 29.6 percent said they were “somewhat likely,” up from 23.6 percent in
2013. (Figure 5.44, Page 71)

e Although largely passed, the Federal Government shutdown in October 2013 continues to
have some impact on current interest in Washington, DC for leisure travel. Survey
respondents were asked if the October 2013 Federal government shutdown affected their
current level of interest in visiting Washington, DC for leisure. The significant majority—
82.0 percent—said that this event had no impact on their current interest in Washington,
DC as a leisure destination. One in ten regional travelers said that it did impact their interest
in the city (10.9%). When this survey was fielded in October 2013, one in five regional
travelers said that they felt such an effect (22.4%). (Figure 5.45, Page 72)

¢ Some negative impact from the shutdown remains. The 10.9 percent of regional travelers
who felt their interest in Washington DC was affected by the government shutdown were
queried as to the direction of this impact. Although a slightly larger proportion of this
audience is now more interested in visiting Washington, DC (51.2%), there is nevertheless
some negative impact to note. 48.8 percent of these persons reported that the October
2013 federal government shutdown has made them either "less interested" or "significantly
less interested" in visiting the city. (Figure 5.46, Page 73)

Demographic Profile of Survey Respondents

e Survey respondents skewed female, with 58.6 percent being women. (Figure 6.1, Page 75)

e The mean age of survey respondents is 45.1 years. 28.6 percent are between the ages of
21and 34. (Figure 6.2, Page 76)

e The majority of survey respondents are employed in some capacity (58.5%). 37.2 percent
are employed full-time and another 6.7 percent are self-employed. 14.7 percent are
employed part-time. (Figure 6.3, Page 77)

o Nearly three quarters of survey respondents have at least some college education. 40.3
percent holds a bachelor’s degree, including 16.5 percent who have some graduate school
education or more. (Figure 6.4, Page 78)

¢ The average annual household income of survey respondents is $66,002 with 46.3 percent
having an annual household income above $50,000. (Figure 6.5, Page 79)
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The vast majority (73.6%) of respondents identifies as Caucasian. 14.2 percent is African-
American. Asian-Pacific Islanders represented 4.6 percent of respondents and Latino-
Hispanics 3.5 percent. (Figure 6.6, Page 80)

54.7 percent of survey respondents reported being married or in a domestic partnership.
40.4 percent are single. 14.8 percent has children under age 18. (Figure 6.7, Page 78)

Approximately 6 percent of survey respondents identifies as GLBT. (Figure 6.8, Page 79)
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Retum on Investment Analysis

Advertising Effectiveness and Program ROI Evaluation

This report is the fifth advertising effectiveness study conducted for Destination DC by
Destination Analysts, Inc. In this report, we present estimates of the 2014 advertising
campaign’s effectiveness in attracting visitors to Washington, DC in the period from February
to September 2014. The technique employed in this study to evaluate the advertising
campaigns' effectiveness is identical to what was used in previous years.

This presentation of findings begins with the core of the research—estimates of the
campaign’s reach and the visitor spending it generated for Washington, DC.

Evaluating the Campaign’s Reach

The survey asked respondents (in an unaided question) if in the past 12 months they recalled
seeing any advertisements (in magazines, newspapers, online, radio, television and/or outdoor
billboards) for leisure travel to Washington, DC. 19.3 percent of respondents recalled seeing
such advertisements, with an additional 19.4 percent uncertain.

These general levels of unaided recall are similar to the results emerging from the survey'’s
questions on aided advertising recall. Survey respondents were asked to look at (or listen to)
the campaign’s advertisements [print, online display, online video, radio, television, and
outdoor (New York City Times Square), as well as guerilla efforts via morning TV shows] and
indicate if they had seen the advertisements. Figure 4.1 (following) shows aided recall of the
advertisements by media, or the percent of survey respondents who recalls having seen each
type of advertisement.

Among the advertising types tested, the live television “stunt” events on The Today Show and
Good Morning America were the most widely recalled, with 23.2 percent of all respondents
having seen one or both of these events. Of course, due to the significantly greater potential
reach of television media, this guerilla marketing effort had a higher recall than the pop-up
event in New York City that was part of the 2013 campaign (in which 3.0 percent of all survey
respondents recalled seeing). A total of 13.2 percent of all survey respondents recalled seeing
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the campaign’s (paid) television advertisements. These ads performed much better in terms of
recall than the last time paid television was part of Destination DC’s primary advertising
campaign (5.8 percent overall recall in 2008). 13.0 percent remembered seeing the digital
display ads (no statistical change from 2013) and 10.7 percent recalled the digital video
advertisement (up from 8.2 percent in 2013). 12.6 percent recalled the magazine ads, down
slightly from 14.4 percent in 2013. Because these advertisements ran in singular or limited
markets, the media of relative lowest overall aided recall rates amongst the entire surveyed
population were the campaign's outdoor video ad in Times Square (7.0%) and the radio
advertisements (1.8%).

Figure 4.1: 2013 Overall Advertising Recall (Percent of all respondents who recall seeing
advertisements — Aided Recall)

Live Television Events - 23.2%
Television Ads ~ 13.2%
Digital Display Ads - 13.0%
Magazine Ads | 12.6%
Digital Video Ads i 10.7%
Outdoor Ad (Times Square) i 7.0
Radio Ads | 1.8% | I/J ’/
0% 10% 20% 30%

Note: Figures shown here for the outdoor video ad and radio ads are based on all respondents in all areas.
Numbers shown later in this report are based on the specific DMAs where these advertisements ran.

The campaign’s absolute reach was widespread. Figure 4.2 (following) shows the proportion
of survey respondents in each geographic area who report seeing each type of advertisement.
Recall rates in the specific markets aligned the proportion of media placement the market
received, with the New York DMA having the relative highest recall rates (31.6%) and the
Toronto DMA having the relative lowest (25.9%). At least one in four residents of each area
studied recalled the campaign.
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Figure 4.2: Advertising Recall by Geographic Area

East
Total NY Philadelphia | Richmond | Boston | Toronto | Coast
DMA DMA DMA DMA DMA | (minus
] DMAs)

Live Television Events | 23.2% | 21.5% 20.2% 20.9% 17.2% 16.3% 24.1%
Television Ads | 13.2% | 13.2% 11.2% 10.8% 10.0% 13.0% 13.4%

Digital Display Ads | 13.0% | 14.9% 11.7% 11.5% 8.5% 11.8% 12.8%
Magazine Ads | 12.6% | 15.1% 12.4% 11.6% 8.5% 11.2% 12.5%

Digital Video Ads | 10.7% | 12.1% 9.0% 7.3% 7.7% 11.4% 10.3%
Outdoor Ad | 7.0% | 13.7% 5.8% 2.6% 5.3% 6.7% 5.5%

Radio Ads | 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9%
Any Ads Recalled | 30.8% | 31.6% 29.5% 29.7% 25.3% | 25.9% 31.7%

Media Overlap

In total, 18.0 percent of survey respondents recalled having seen two or more of the seven
advertising types tested, up from (Figure 4.3, below). Approximately 30 percent of residents
of the overall study area saw at least one of the ads (up from 24.1 percent in 2013).

Figure 4.3: Number of Advertising Media Where Ads Were Seen

Total NY Philadelphia | Richmond | Boston | Toronto East Coast

DMA DMA DMA DMA DMA (minus DMAs)
No Ads Recalled | 69.2% | 68.4% 70.5% 70.3% 74.7% | 74.1% 68.3%
Any Ads Recalled | 30.8% | 31.6% 29.5% | 29.7% 25.3% | 25.9% 31.7%
OneAd | 12.8% | 10.8% 11.5% 14.0% 13.1% 9.0% 13.9%
Two Ads | 5.8% 5.8% 7.5% 6.5% 3.8% 5.3% 5.8%
Three Ads | 3.1% | 4.1% 4.3% 4.2% 2.7% 3.7% 2.6%
FourAds | 3.0% | 3.1% 2.5% 1.3% 2.2% 2.4% 3.2%
Five or More Ads | 6.1% 7.7% 3.7% 3.6% 3.5% 5.5% 6.2%

Media Effectiveness

Using the percent of survey respondents who recalled having seen Washington, DC
advertisements, we can calculate estimates of the number of impressions® each type of
advertising received. Figure 4.4 following shows the calculation of the cost per impression
using aided awareness statistics collected in the survey. Television was the most efficient
media for recall, with the stunts on the morning shows and the paid advertisements having the
lowest costs per impression ($0.001 and $0.004 per impression, respectively). The relatively
highest cost per impression was for the magazine advertisements ($0.16/impression).

3 An advertisement's "impressions” are defined here as the geographic area's adult population multiplied
by the proportion of this population reporting having seen an advertisement.
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Figure 4.4: The Cost of Advertising Impressions by Media (Aided)

Reported Impressions DT:?:;::’;?C Cost per Impression
Live TV Events 19,987,475.35 $15,000 $0.001
™v 11,372,184.25 $50,000 $0.004
Outdoor (Times Square) 2,379,147.52 $19,975 $0.01
Radio 378,915.52 $15,000 $0.04
Total Online 13,526,007.03 $992,561 $0.07
Magazine 10,855,266.79 $1,696,136 $0.16

Retum on Investment (ROI) Measurement

A key objective of this research was to estimate incremental visitation and consequent visitor
spending and taxes generated by the marketing program. Incremental visitation is defined as
travel to the District of Columbia that is a direct result of the advertising campaigns or,
alternatively, it is visitation that would not have occurred in the absence of the advertising
campaigns. Spending on such incremental trips generated income for local businesses and tax
revenues for the local government, which are key indicators of the success of the advertising.

The technique used in this study to estimate incremental visitation is identical to the technique
used by Destination Analysts in past years, and at its core, similar to research conducted in
2006 and 2007 by another research firm®. As the survey identifies travel that would not have
happened without the advertising, the technique used here compares travel incidence
between the population of persons in the geographic area of study who were exposed to the
advertising and those who were not exposed to the advertising. The level of travel among
those with no ad awareness is considered the haseline, and the difference between these two
groups is used to extrapolate gross incremental visitation® to Washington, DC. The model
then takes an additional step to make the estimates as accurate as possible. To do this, the
model extracts from the aforementioned gross incremental visitation estimates all visitation by
leisure travelers who (1) came to Washington, DC on leisure trips which were motivated by a
desire to attend a personal event, (2) extended a business trip to accommodate leisure

4 Washington, DC CTC., Ad Effectiveness & ROI Research, SMARI, October 2006 & 2007

5 Gross incremental visitation is defined here as the population aware of the advertisements multiplied by
an incremental visitation factor, which is the difference in visitation levels among those who saw the
advertising and those who did not. The assumption is that those who did not see advertising represent the
level of baseline travel, or that which would happen with or without the ad campaign. Any higher level of
travel among those who saw advertising is attributable to the advertising and is considered incremental
travel. For example, in the New York DMA, 19.0 percent of those who reported seeing at least one
advertisement visited Washington, DC during the period of study, while only 5.2 percent of those who did
not see an ad visited. The difference between these two numbers (or 13.8%) is the incremental fravel
factor for the New York DMA. In this study, the overall incremental travel factor for the region is calculated
from the bottom up using these DMA level incremental travel factors for each DMA.
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activities, (3) had made up their mind to visit the District of Columbia before being exposed to
the advertising campaign and/or (4) did not report that the advertisements influenced their
decision to visit®. Hence, an adjustment factor was developed to effectively subtract this travel
from gross incremental visitation. The chart below illustrates this calculation.

Calculation of Incremental Visitation

Gross Adjustment Incremental

Incremental Visitation
Visitation Factor

Examining survey respondent travel patterns between February and September 2014, an
overall factor for incremental visitation was calculated at 8.6 percent. This figure represents
the difference between persons visiting Washington, DC during the period of study who recall
seeing the ads and those who do not recall seeing any advertisements. While this overall
figure is informative, the design of this research also seeks to estimate incremental visitation
for each of the five specific geographic areas studied.

Figure 4.6 (following) shows the study’s estimates of incremental visitor volume and spending?
in detail. In total, we estimate that the advertising campaign generated 115,802 incremental
trips, 54.6 percent of which were taken by visitors who stayed overnight inside the District of
Columbia. Of the remaining 45.4 percent of trips, these incremental visitors stayed outside the
District and took day trips into the city. In total, these two groups spent $98.4 million inside
the District of Columbia during the period of study.

6 These data were collected for the survey respondent's most recent trip to the District of Columbia.

7The model uses a bottom-up technique to calculate the gross totals for the region as a whole. Estimates
prepared for each geographic region are summed to develop the overall totfal.
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Figure 4.5: Incremental Visitation & Spending in Washington, DC

R
0 Philadelph|Richmond| Toronto Boston East Coast
W Total NY DMA ia DMA DMA DMA DMA (minus DMAs)
A} Adult population 86,152,911 14,401,187 5,401,742 1,061,656 4,848,596 4,437,792 56,001,938
B | Percent aware of ads 30.8% 31.6% 29.5% 29.7% 25.9% 25.3% 31.7%
C | Population aware of ads (A*B) 26,566,395 4,547,743 1,595,788 314,793 1,255,184 1,124,153 17,728,733
D| Incremental travel 8.6% 13.8% 6.2% 7.4% 10.9% 4.0% 7.6%
E | Awerage trawel party size 25 2.5 2.4 2.4 2.6 2.4 2.5
F ] Gross incremental trips taken ((C*D)/E) 911,004 247,422 41,016 9,750 53,387 18,886 540,543
G | Adjustment factor 12.3% 10.7% 9.6% 4.2% 23.4% 11.7% 13.0%
H | Adjusted incremental trips (F*G) 115,802 26,424 3,923 408 12,495 2,207 70,345
Place of stay
Washington DC
I Hotel, motel or inn 36.3% 36.3% 40.8% 32.5% 45.9% 32.3% 35.5%
J VFR or Other 18.2% 15.8% 20.7% 16.4% 23.0% 12.3% 19.2%
K| Suburbs 45.4% 47.9% 38.5% 51.1% 31.1% 55.4% 45.3%
L | Incremental trips by place of stay
Place of stay
Washington DC
M Hotel, motel or inn (H*1) 42,760 9,592 1,599 133 5,738 712 24,985
N VFR or Other (H*J) 21,696 4,170 812 67 2,869 272 13,505
O| Suburbs (H*K) 51,347 12,661 1,612 209 3,887 1,223 31,854
ALL VISITOR SPENDING
P | Total spending per travel party $849.92 $927.94 $544.80 $487.20  $1,550.53 $802.41 $716.78
Q| Lodging $22,692,836 $6,489,487  $472,594  $47,176 $5,430,057 $252,115  $10,001,406
R | Restaurants $26,077,322 $8,879,917  $600,627  $44,481 $3,341,681 $467,196  $12,743,520
S | Retail $14,263,243 $2,809,140 $310,870  $30,426 $2,741,568  $337,327 $8,033,911
T | Entertainment & Sightseeing $21,004,920 $3,719,563  $451,880  $47,101 $4,897,690 $383,783  $11,504,902
U | Gas, parking & transportation $10,154,419  $2,231,194  $251,348  $22,029 $1,747,740 $148,946 $5,753,161
V | Other $4,229,782 $390,465 $50,175 $7,752  $1,214,938  $181,928 $2,384,523
W | TOTAL $98,422,522 $24,519,766 $2,137,395 $198,967 $19,373,675 $1,771,205 $50,421,424
Total tax revenues generated for Washington, D.C. = $7,632,228 .

Incremental Tax Revenue

Visitor spending generates taxes. The District of Columbia has several taxes which impact
travelers, including a transient occupancy tax (hotel tax), retail sales taxes and taxes on dining
and transportation related items. Using the detailed incremental spending estimates outlined
above, we calculate the amount of taxes generated directly for the District of Columbia
government from the Spring and Summer campaigns to be $7.6 million. The majority of this
tax revenue came from the hotel tax ($3.3 million) and the restaurant tax ($2.6 million).
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Figure 4.6: Incremental Taxes Generated for Washington, DC, 2014

Total Tax Revenues Washingion
Generated for Convention
Washington DC General fund  Center Authority

Lodging $3,290,461 $2,280,630 $1,009,831
Restaurants $2,607,732 $2,346,959 $260,773
Retail $820,136 $820,136 30
Entertainment & Sightseeing $0 $0 $0
Gas, parking & transportation $913,898 $913,898 $0
Other $0 $0 $0
TOTAL $7,632,228 $6,361,623 $1,270,604

Tax rates used in these calculations include a 5.75% (without rounding) sales tax, 10% restaurant
meals tax, 10% rental vehicles tax, 18% parking tax for commerical lots, and 14.5% hotel tax

Figure 4.7: Return on Investment

With a total media and production spend of $3.0 million, we calculate an overall ROI of
Destination DC’s advertising campaign to the District of Columbia of $32.8 per dollar invested,
and a tax ROl of $2.54 per dollar invested.

2014
Incremental Visitor Spending $98,422,522
Destination DC Program Investment $3,000,007
Return on Investment (Incremental visitor spending / DDC Investment) $32.81
Tax Return of Investment (Taxes generated / DDC Investiment) $2.54
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Figures 4.8 and 4.9: Return on Investment, Beyond Washington DC

As a significant number of incremental visitors stay overnight in the suburbs or take day trips
to suburban areas from their trip base in Washington, DC, the advertising campaign impacted
the economies of Maryland and Virginia. Given the complexities of traveler behavior while in
Washington, DC’s suburbs and the diverse set of taxes in these surrounding areas, gathering
the data needed to estimate visitor spending outside Washington, DC is challenging. The
survey questionnaire simply asked respondents how much they spent in total and for any
lodging in suburban areas. It should be noted that detailed spending estimates simply could
not be gathered due to the complexities of potential visitor behavior in the suburbs. We
believe therefore that the estimates presented below should be considered ballpark estimates
given the limitations of the data we could collect.

To allocate spending by type, the model developed to make these estimates assumes that
overall traveler spending in the suburbs follows the same basic patterns as spending inside the
District of Columbia. Hence, if the average traveler spent 35 percent of his/her non-lodging
expenditures in restaurants in Washington, DC, we assume that an average of 35 percent of
total non-lodging expenditures in the suburbs went to restaurant purchases. An identical
assumption is made for each type of taxable spending. Furthermore, average tax rates for the
suburbs as a whole were estimated as the simple average of six major suburban cities
(Arlington, Alexandria, and Fairfax, Virginia, and Silver Spring, College Park and Bethesda,
Maryland). Using these assumptions and overall spending data gathered in the survey, we
estimate that the campaigns generated an additional $22.1 million in direct visitor spending
for localities in the suburbs of Washington, DC. This spending in turn generated $1.4 million in
taxes for the cities in the metro area and their related state governments.

The table following shows the complete picture of spending and taxes generated by the
advertising campaign for the Washington, DC metropolitan area.

Washington  Suburban Washington Total Program
DC DC areas Impact
Incremental visitor spending $98,422,522 $22,120,210 $120,542,732
Taxes generated $7,632,228 $1,369,231 $9,001,458
Percent of Total Tax Revenues Generated 85% 15%
Ratio of incremental spending to taxes generated 7.8% 6.2% 7.5%
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The total amount of incremental spending both in the District of Columbia and in its suburbs
by both Washington, DC hotel guests and those staying in Washington, DC homes or suburban

areas is summarized in the table following.

Spending in Spending in DC
Washington DC suburbs Total

Washington DC Hotel $67,071,057 $7,450,054 $74,521,111
>
s
© | DC VFR and Suburbs $31,351,465 $14,670,157 $46,021,621
g
o

Total $98,422,522 $22,120,210 $120,542,732

Destination DC's Impact Beyond the Advertising Campaign

It is important to note that Destination DC’s economic impact to Washington, DC is not limited
to the effectiveness of its consumer advertising campaign. For example, as noted in the survey
findings, the organization’s public relations led to nearly one in five regional residents seeing
travel stories and/or features about leisure travel to Washington, DC in print and television
media in the past year. Given that these are typical sources in which travelers draw
destination inspiration, it is likely that this media had an effect in motivating visitation to
Washington, DC. In addition Destination DC leads marketing efforts in the domestic tour/group

and international markets, including:
e Domestic work with groups/tour operators
e International work with groups/tour operators
e International promotions with airlines, other partners and Brand USA
e Domestic and international leisure travel and convention trade shows

e Convention trade advertising

While these programs are not specifically studied by this research, they are likely to generate
additional visitor spending and thus economic impact to Washington, DC and surrounding

areas.
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Detailed Survey Results

In this section, we present the findings of the survey’s base questions in the order they were asked.
These are the non-demographic questions, or those related to respondent opinions and behaviors.
A brief written analysis is included for each chart. The data presented in the following pages are
the weighted results for all surveys collected, and hence are representative of the behaviors and
opinions of the entire geographic areas of study.
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Television Networks and Programs Watched in the Past Twelve
Months

Survey respondents were shown a list of television networks and programs that campaign efforts
appeared on, and then were asked to select those which they recall watching in the past year. Both
ABC's Good Morning America and NBC's The Today Show are popular amongst regional residents,
with half of respondents reporting watching these programs at least once in the last 12 months.
About one third reported watching ESPN2 (33.7%). CBS W-USA and the Tennis Channel were
watched by 17.5 and 9.0 percent, respectively.

Figure 5.1: Which of these television networks and programs have you watched at least once in
the past 12 months?

ABC’s Good Morning America " 51.7%
NBC’s The Today Show “ 49.7%
ESPN2 | 33.7%
CBS W-USA - 17:5%
Tennis Channel | 9.0% / /
0% 20% 40% 60%

FIGURE 5.1 - Question 3: Which of these television networks and programs have you watched at least once in the past 12
months? Base: All survey respondents (weighted data). 4,619 completed surveys.
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Magazines Read in the Past Twelve Months

Survey respondents were shown a list of the magazines the campaign advertising ran in and were
asked to select those which they recall reading or looking through in the past year. Figure 5.2
(below) shows the percent of respondents who reported reading or looking through these
magazines. Travel, lifestyle and local magazines continue to be popular amongst regional residents.
Nearly 60 percent reported having read at least one of the magazines on the campaign media
schedule. The most read amongst the magazines in the campaign were Southern Living (20.4%),
Food & Wine (20.0%) and Travel + Leisure (19.6%). Residnets of the Toronto DMA were asked if
they had read or reviewed The Toronto Star and/or Toronto Life Magazine. As shown in the callout
box, over 70 percent of Toronto residents consumed the Toronto Star newspaper one or more
times in the last year, while over one third read Toronto Life Magazine

Figure 5.2: Which of these magazines do you recall reading or looking through at least once in the
past 12 months? (Select all that apply)

[Grab your reader’s attention with a great quote from the document or use this space to emphasize a key point. To place this text box anywhere on
the page, just drag it.]

Southern Living Magazine : 20.4%
Food & Wine Magazine | 20.0%
Travel + Leisure Magazine | 119.6%
Vanity Fair Magazine | 15.4%
New York Times The Magazine | 14.8%
The New Yorker | 14.3%
New York Magazine | 13.6%
Smithsonian Magazine | 12.7%
Essence Magazine | 10.9%
Condé Nast Traveler | A ;/0%
Wired Magazine 1°
Philadelphia Magazine | 4
Boston Magazine ) 4.8%
Atlanta Voice f 3.9% Media Usage—Toronto
. . 1 0 e Toronto Star Newspaper - 70.8%
Amtrak Arrive Magazine . - e Toronto Life Magazine - 34.6%
Atlanta Daily World | 2.9% o« Neither- 75.1%
Richmond Magazine 2.6% 2 7 -
0% 10% 20% 30%

FIGURE 5.2 - Question 4: Which of these magazines do you recall reading or looking through at least once in the past 12
months? (Select all that apply) Base: All survey respondents (weighted data). 4,619 completed surveys.
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Websites Visited in the Past Twelve Months

Survey respondents were also shown a list of websites that the campaign’s digital advertising ran
on, and asked which ones they visited at least once in the past 12 months. The social network,
Facebook, was the most utilized of the online media tested, with more than two-thirds of
respondents saying they had visited Facebook at least once in the past year (68.0%). Online travel
agencies were the next most popular sites, with significant percentages of the studied population
visiting Expedia.com (40.1%), Travelocity.com (33.2%) and Orbitz.com (24.2%). About one in five
visited The New York Times website, NYTimes.com (19.4%).

Figure 5.3: Which of these websites do you recall visiting at least once in the past 12 months?
(Select all that apply)

Facebook.com 68.0%
Expedia.com | 40.1%
Travelocity.com ) 33.2%
Orbitz.com y 24.2%
NYTimes.com 1 19.4%
TravelZoo.com ) 10.1%
NewYorker.com | 8.2%
Smithsonian.com i 7.6%
Passport.com : 3.4%
Sherman'sTravel | 3.4%
Eater.com ; 3.0%
PhillyMag.com 1D 2.9%
DreamPlanGo.com 110 2.0% / e / J
0% 20% 40% 60% 80%

FIGURE 5.3 - Question 5: Which of these websites do you recall visiting at least once in the past 12 months? (Select all
that apply) Base: All survey respondents (weighted data). 4,619 completed surveys.
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Online Search Engines Used

As the campaign included paid search, survey respondents were then asked which search engines
they had used in the past year. Survey findings continue to reflect Google’s search market
dominance, with over ninety percent of survey respondents saying they had used this search engine
in the last year. Although second to Google, Yahoo!’s search engine was used by 47.1 percent of
respondents. Microsoft’s search tool, Bing, was used by 40.9 percent of respondents in the past
year. In total, 98.0 percent reported using at least one of these search engines.

Figure 5.4: Which of these website search engines do you recall using at least once in the past 12
months?

91.2¢
Google 1
47.1%
Yahoo!
. 0.9%
Bing / / /
0% 20% 40% 60% 80% 100%

FIGURE 5.4 - Question 6: Which of these website search engines do you recall using at least once in the past 12 months?
Base: All survey respondents (weighted data). 4,619 completed surveys.
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Radio Stations Listened to in Past Twelve Months

Given the nature of this media, radio had a more limited potential reach. The advertising campaign
included radio spots in the Atlanta market. As the chart below shows, fewer than 5 percent of the
Georgia residents surveyed reported having listened to any of the three radio stations tested.

Figure 5.5: Which of these radio stations do you recall listening to at least once in the past 12
months?

)
WAMIJ-FM (107.5/97.5) 3.1%
3.0%
WALR-FM (104.1)
2.9%
WVEE-FM (103.3) /

0% 2% 4%

FIGURE 5.5 - Question 7: Which of these radio stations do you recall listening to at least once in the past 12 months?
Base: All survey respondents. 4,619 completed surveys.
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Visitation to Times Square—New York City

As the campaign included an outdoor video ad that played in New York City’s Times Square during
the summer, survey respondents were asked if they had visited Times Square at any point in July,
August, and/or September 2014. In total, 22.3 percent of survey respondents reported visiting
Times Square within that three-month period.

Figure 5.6: At any point in July, August, and September 2014, did you visit or pass through
Times Square in New York City?

No, 77.7%

Yes, 22.3%

FIGURE 5.6 - Question 8: At any point in July, August, and September 2014, did you visit or pass through Times Square in
New York City? Base: All survey respondents. 4,619 completed surveys.
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Leisure Trips Taken in the Past 12 Months

The U.S. East Coast and Toronto residents surveyed took an average of 2.7 leisure trips in the past
year. While 23.2 percent took no leisure trips, and 18.4 percent took only one trip, a majority of
adults living in the area of study travels multiple times for leisure each year (58.4%). This population
area continues to represent an opportune environment to market Washington, DC as an option for
one or more of these trips.

Figure 5.7: In the past 12 months, how many leisure trips (vacations, weekend getaways, and
trips for other personal reasons) have you taken? Please enter a numeric value below.

Five or more ] 1688
Four - 2{0% Mear-n =2.7
Three - SER
Two ] 19.3%
one ' 18}4%
Zero { 23.2%/ /
0% 1(;% 2(;% 3(;% 4(;%

FIGURE 5.7 - Question 9: In the past 12 months, how many leisure trips (vacations, weekend getaways, and trips for
other personal reasons) have you taken? Please enter a numeric value below. Base: All survey respondents (weighted
data). 4,611 completed surveys.
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Top Urban Tourism Destinations

To understand Washington DC's competitive landscape, survey respondents were asked to assume
they wanted to take a trip within the United States to an urban destination that offers great hotels,
dining, shopping, entertainment, outdoor activities and other unique experiences and then list the
four destinations that first came to mind. By a significant ratio, New York City was viewed as the
strongest travel brand offering this type of destination experience, with 37.0 percent listing it as one
of the cities that first came to mind. The second tier of cities—comprised of Boston(13.6%), Las
Vegas (12.8%), San Francisco (12.2%), Miami (12.1%), Chicago (12.0%), and Los Angeles (11.9%)—
were written in by similar percentages of respondents. Similar to 2013 (9.6%), 10.5 percent of
survey respondents said that Washington, DC was one of the top four U.S. cities that they would
think of for this type of experience.

Figure 5.8: Assume that you want to take a getaway trip to an urban destination within the U.S.
that offers great hotels, dining, shopping, entertainment, outdoor activities and other unique
experiences. What cities first come to mind? Please list up to four (4) cities that first come to
mind in the spaces below. [TOP 11].

New York | 37.0%
Boston i 13.6%
Las Vegas | 12.8%
San Francisco | 12.2%
Miami 12.1%
Chicago “ 12.0%
Los Angeles _ 11.9%
Orlando I 11.3%
Washington, DC ] 10.5%
Atlanta ! 9.7%
Philadelphia | i ) g g
0% 10% 20% 30% 40%

FIGURE 5.8 - Question 10: Assume that you want to take a getaway trip to an urban destination within the U.S. that
offers great hotels, dining, shopping, entertainment, outdoor activities and other unique experiences. What cities first
come to mind? Base: All survey respondents (weighted data). 4,619 completed surveys.
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Cities Visited On Leisure Trips in the Past 12 Months

Those survey respondents who reported having traveled at least once for leisure in the past year
were then presented a list of cities and asked which they had visited in the last twelve months. As
in previous years, New York City was the top regional destination, with 30.5 percent of regional
residents having visited the city in the past year, followed by Orlando, FL (18.1%) and Philadelphia,
PA (18.0%). Washington, DC—the fourth most visited regional destination—continues to capture a
significant share of regional visitor traffic as well, with 17.7 percent having traveled to the city in the
previous 12 months. To explore how Destination DC may want to partner with some Western
destinations for international marketing efforts, San Francisco, Seattle and Portland were tested this
year. San Francisco was the most visited amongst these Western destinations (6.4%).

Figure 5.9: In the past 12 months, which of these cities did you visit for leisure or personal
reasons? (Select all that apply)

New York City, NY 30.5%
Orlando, FL 18.1%
Philadelphia, PA 18.9%
Washington, DC 17.7%
Boston, MA 14.9%
Baltimore, MD 13.8%
Miami, FL 13.3%
Atlanta, GA 11.4%

Raleigh, NC 10.4%
6.99

6.4%
5.9%
3.9%
i 3.7%
1.4%

Chicago, IL

San Francisco, CA
Richmond, VA
Pittsburgh, PA
Seattle, WA
Portland, OR
None of the above

: ; 21.8% p l)

0% 10% 20% 30% 40%

FIGURE 5.9 - Question 11: In the past 12 months, which of these cities did you visit for leisure or personal reasons?
(Select all that apply) Base: Survey respondents who took at least one leisure trip in the past 12 months (weighted data).
3,531 completed surveys.
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Leisure Visits to the District of Columbia in the Past 12 Months

Those that reported visiting Washington, DC for leisure in the past year were asked how many such
trips to the city they made. These District of Columbia visitors took an average of 2.1 trips to the
city. While the majority of survey respondents said they took just one leisure trip to the District of
Columbia (55.2%), over 40 percent took multiple trips to the city for leisure.

Figure 5.10: You said that you visited Washington, DC for leisure or personal reasons in the past
12 months. How many trips for leisure reasons did you make to Washington, DC in the past 12
months? (Please enter the number below.)

. 7.5%
Five or more
] Mean=2.1
5.0% ——
Four
Three 6.9%
25.3%
Two
4
One 5?
T L 1
0% 20% 40% 60%

FIGURE 5.10 - Question 12: You said that you visited Washington, DC for leisure or personal reasons in the past 12
months. How many trips for leisure reasons did you make to Washington, DC in the past 12 months? (Please enter the
number below.) Base: Survey respondents who visited the District of Columbia in the past 12 months {(weighted data).
671 completed surveys.
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Month of District of Columbia Visit

Respondents who took at least one leisure trip to the District of Columbia in the past year were
asked in which month(s) they visited. The current survey findings are similar to those in previous
years, in which regional visitor traffic to Washington, DC was at its lowest point in February (9.2%)
and highest in the months of April and July (21.8% and 20.6%, respectively). Note: The survey was
fielded in mid-September and therefore September data should not be viewed as reflective of the
entire month.

Figure 5.11: In which month(s) did you visit the city of Washington, DC on a leisure trip(s)? (Select
all that apply.)

September 2013 | 16.5*
October 2013 | 12.8%
November 2013 | 12.0%
December 2013 I 15.2%
January 2014 ! 10.7%
February 2014 ! 2%
March 2014 ] 11.9%
April 2014 X 21.8%
May 2014 [ 1B.4%
June 2014 | 7.8%
July 2014 | 20.6%
August 2014 | 15.8
September 2014 | . 10.0% | ./ p
0% 10% 20% 30% 40%

FIGURE 5.11 - Question 13: In which month(s) did you visit the city of Washington, DC on a leisure trip(s)? (Select al! that
apply.) Base: Respondents who visited the District of Columbia (weighted data). 674 completed surveys.
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Primary Reason for Visiting the District of Columbia

Visiting friends and relatives (VFR) and weekend getaways are significant tourism drivers to
Washington, DC amongst Eastern regional travelers. Respondents visiting Washington, DC in the
past year were asked the primary purpose of their most recent leisure trip to the city. The most
common response to this question is “visit friends or family” (30.3%). This was followed by one in
four respondents who came to Washington, DC for a "weekend getaway" (24.9%). Nearly onein
five characterized their trip as a “vacation” (18.6%). Similarly, 18.3 percent reported visiting
Washington, DC to “attend an event” (18.3%).

Figure 5.12: Which best describes your reason for visiting the city of Washington, DC on this most
recent leisure trip?
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Visit friends or family 0.3%
Weekend getaway 2490
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FIGURE 5.12 - Question 14: Which best describes your reason for visiting the city of Washington, DC on this most recent
leisure trip? Base: Respondents who visited the District of Columbia (weighted data). 673 completed surveys.
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Place of Stay—All District of Columbia Visitors

With a significant number of regional Washington, DC visitors coming to the city for a weekend
getaway, vacation or special event/festival on their most recent trip, the greatest proportion of
visitors stayed overnight and in paid accommaodations (56.1%). With 30.3 percent reporting coming
to Washington, DC specifically to visit friends and family, a similar percent (28.2%) stayed overnight
at the residence of a friend or family member. One fifth (20.2%) of regional District of Columbia
visitors were on a day-trip (or just passing through) and thus did not require lodging.

Figure 5.13: On this trip to the Washington, DC area, in what type of lodging did you stay? (Select
all that apply)

Paid accommodations (such as a 56,1%
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Residence of friend or family 28.2%
member
None of these (I was on a day trip or 0.2%
just passing through) / /
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FIGURE 5.13 - Question 15: On this trip to the Washington, DC area, in what type of lodging did you stay? (Select all that
apply) Base: Respondents who visited the District of Columbia (weighted data). 673 completed surveys.
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Location of Place of Stay—District of Columbia Visitors Staying
Ovemight in the Washington DC Metro Area (Non Day-Trip)

Those who stayed overnight in the Washington, DC area during their most recent trip were asked
the location(s) of where they stayed overnight. Over half of regional overnight visitors stayed in
accommodations within the District of Columbia (54.6%). Of those that stayed outside the District,
northern Virginia continued to be a more popular lodging destination than southern Maryland
(35.4% vs. 19.0%).

Figure 5.14: On this trip to the Washington, DC area, where did you stay overnight? (Select all
that apply)
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FIGURE 5.14 - Question 16: On this trip to the Washington, DC area, where did you stay overnight? (Select all that apply)
Base: Respondents who stayed overnight in the Washington, DC area (weighted data). 556 completed surveys.
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Total Days Spent In Washington, DC Metro Area—All District of
Columbia Visitors

The typical regional District of Columbia visitor surveyed spent an average of 3.6 days within the
metropolitan area. As regional residents don’t generally have to travel extensive distances to visit
Washington, DC—and the reported purpose of many of these trips was for weekend getaways, to
visit friends and family, or to attend an event—this may warrant shorter trips.

Figure 5.15: How many days total did you stay in the Washington, DC metropolitan area? Please
enter a numeric value below.

.‘ 25.2%
Five or more
Four 7% Mean = 3.6 days
Three o
22.4%
Two
19.2%
One / /
0% 10% 20% 30% 40%

FIGURE 5.15 - Question 17: How many days total did you stay in the Washington, DC metropolitan area? Please enter a
numeric value below. Base: Respondents who visited the District of Columbia (weighted data). 657 completed surveys.
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Total Days Spent Inside the District of Columbia—All District of
Columbia Visitors

The District of Columbia captures the significant portion of regional visitors’ overall trips to the area.

Of the 3.6 days typically spent in the metropolitan area, on average, 3.0 of those days were spent
inside the District of Columbia.

Figure 5.16: How many of these days were spent inside the city of Washington, DC?
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FIGURE 5.16 - Question 18: How many of these days were spent inside the city of Washington, DC? Base: Respondents
who visited the District of Columbia (weighted data). 638 completed surveys.
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District of Columbia Hotel Guest Visitor Spending in the District
Per Day—Visitors who Stayed in Paid Accommodations within
the District of Columbia

Washington, DC visitors who stayed overnight in paid accommodations (such as a hotel or motel)
within the District of Columbia were asked to report their per-day spending across several
categories. Visitors spent $755.18 per day in the city on average. The largest proportions of this
spending were on lodging ($240.65) and restaurants & dining ($147.91).

Figure 5.17: Approximately how much PER DAY did you spend on the following while in the city
of Washington, DC? (Please do not include any spending outside the District of Columbia, e.g.,
any expenses incurred in Virginia or Maryland.)
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FIGURE 5.17 - Question 19: Approximately how much PER DAY did you spend on the following while in the city of
Washington, DC? (Please do not include any spending outside the District of Columbia, e.g., any expenses incurred in
Virginia or Maryland.) Base: Respondents who stayed overnight in the District of Columbia (weighted data). 295
completed surveys.
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Non-District of Columbia Hotel Guest Visitor Spending in the
District Per Day—Day-Trip Visitors, VFRs and Visitors who Stayed
Ovemight in Suburbs

Visitors who did not stay in paid accommodations in the District of Columbia were also asked to
report their per day spending inside the District. These visitors spent less overall and on each
individual spending category than their counterparts who stayed in District of Columbia
hotels/motels. These visitors spent on average $344.16 per day in the District of Columbia, largely
on restaurants & dining (5132.27), retail purchases ($67.40) and entertainment (551.67). Given this
disparity in average spending, the survey findings continue to show that Destination DC can
maximize in-market visitor spending generated through its marketing efforts by motivating visitors
to stay in District of Columbia hotels.

Figure 5.18: Approximately how much PER DAY did you spend on the following while in the city
of Washington, DC? (Please do not include any spending outside the District of Columbia, e.g.
any expenses incurred in Virginia or Maryland.)

Restaurants & dining ) $13p.27
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Other Entertainment & sightseeing ! $16.42
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FIGURE 5.18 - Question 20: Approximately how much PER DAY did you spend on the following while in the city of
Washington, DC? (Please do not include any spending outside the District of Columbia, e.g. any expenses incurred in
Virginia or Maryland.) Base: Respondents who did not stay in paid accommodations in the District of Columbia (weighted
data). 366 completed surveys.
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Number of People Spending Covered—All District of Columbia
Visitors

District of Columbia visitors were then asked how many people their per-day spending in the city
covered. Reported visitor spending covered 2.2 persons on average, making the mean per-person,
per day spending represented by regional District of Columbia hotels guests $343.26, and $156.44
for those who did not stay in paid accommodations within the District.

Figure 5.19: How many people did this spending cover (including yourself)?
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FIGURE 5.19 - Questions 21 and 22: How many people did this spending cover (including yourself)? Base: Respondents
who visited the District of Columbia (weighted data). 659 completed surveys.
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Maryland and/or Virginia Visitation—All District of Columbia
Visitors

To gauge potential economic impact to surrounding areas by tourism to Washington, DC, regional
District of Columbia visitors were then asked if they spent any time in northern Virginia or southern
Maryland on their most recent Washington, DC trip. 58.2 percent of these visitors indeed traveled
to an area neighboring the District of Columbia during their trip.

Figure 5.20: On this trip, did you spend any time in northern Virginia (e.g. Alexandria, Arlington,
Fairfax, Tysons Corner, etc.) and/or southern Maryland (e.g. Bethesda, Silver Spring, Rockville,
National Harbor, etc.)?

Yes, 58.2%

No, 41.8%

FIGURE 5.20 - Question 23: On this trip, did you spend any time in suburban Virginia (e.g. Alexandria, Arlington, Fairfax,
Tysons Corner) or Maryland (e.g. Bethesda, Silver Spring, Rockville)? Base: Respondents who visited the District of
Columbia (weighted data). 660 completed surveys.
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Spending in Maryland and/or Virginia—District of Columbia
Visitors who Traveled to Suburban Areas

Those visiting northern Virginia and/or southern Maryland during their Washington, DC trip were
then asked how much in total they spent while in this area(s). If a respondent indicated that they
stayed in paid accommodations in one of these suburbs, they were asked to specifically breakout
their total spending on lodging. These suburban hotel guests spent an average of $319.93 (in total)
in northern Virginia and/or southern Maryland during their trip.

Figure 5.21: On this trip, approximately how much did you spend IN TOTAL while in northern
Virginia and/or southern Maryland? (Please DO NOT INCLUDE any spending inside the District of
Columbia.)
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FIGURE 5.21 - Questions 24: On this trip, approximately how much did you spend IN TOTAL while in northern Virginia
and/or southern Maryland? (Please DO NOT INCLUDE any spending inside the District of Columbia.) Base: Respondents
who visited the District of Columbia who spent time in suburban Virginia and/or Maryland (weighted data). 143
completed surveys from suburban hotel guests and 243 completed surveys from District of Columbia hotel guests.
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Number of People in Travel Party

The typical regional District of Columbia visitor had 2.7 people in his or her travel party. By far, the
greatest proportion of visitors was traveling with just one other person (47.3%). 40.7 percent were
in groups of three or more while just 12.0 percent visited Washington, DC solo.

Figure 5.22: How many people were in your immediate travel party (including yourself)?
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FIGURE 5.22 - Question 26: How many people were in your immediate travel party (including yourself?) Base:
Respondents who visited the District of Columbia (weighted data). 653 completed surveys.
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Children in Travel Party

The vast majority—70.9 percent—of regional District of Columbia visitors are traveling with just
adults. While Washington, DC is primarily an adult destination, the city does, however, attract an
important share of the region’s family travel market. 29.1 percent of visitors had at least one child

in their party.

Figure 5.23: How many of the people in your immediate travel party were children? Please write

in the number of children in each age category below.

Zero oh;':r:r Mean
Children under age 6 88.0% 12.0% 0.2
Children age 6-10 89.2% 10.8% 0.2
Children age 11-13 93.3% 6.7% 0.1
Children age 14-17 90.0% 10.0% 0.2

FIGURE 5.23 - Question 27: How many of the people in your immediate travel party were children? Please write in the
number of children in each age category below. Base: Respondents who visited the District of Columbia (weighted data).

657 completed surveys.
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